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In California there are an estimated 1,195,580 Filipino community members.  The following 10 counties have the highest concentrations in the 
state:

• Los Angeles County: 322,110
• San Diego County: 146,618
• Santa Clara County: 87,412
• Alameda County: 82,406
• Orange County: 71,060
• San Mateo County: 70,191
• Riverside County: 51,003
• Contra Costa County: 48,418
• Solano County: 43,366
• San Bernardino County: 41,702

Source: California Department of Finance. Demographic Research Unit. State Census Data Center 2010

I. Introduction

The Know the Signs suicide prevention social marketing campaign prepares Californian’s to prevent suicide by encouraging them to know the 
signs, find the words to offer support to someone they are concerned about and reach out to local resources. Campaign materials range from 
print ads, TV and radio spots, to outreach materials available in several languages. All campaign materials refer individuals to the campaign 
websites:

• www.suicideispreventable.org

• www.elsuicidioesprevenible.org

All campaign materials can be viewed, customized and downloaded from the Resource Center on Your Voice Counts 
(www.yourvoicecounts.org).  This is an online suicide prevention forum designed to facilitate a dialog about suicide prevention in California and 
to engage stakeholders in the development and distribution of the Know the Signs campaign materials. The Know the Signs campaign is part of 
statewide efforts funded by counties through the Mental Health Services Act, formerly known as Prop 63.  

II. Background

Based on 2010 Census data, among the 10 counties with highest numbers of Filipino residents in California are Los Angeles, San Diego, and 
Santa Clara.
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III.  Workgroup Members and Discussions

Members for the materials in Tagalog workgroup guided the development of a poster and brochure through their collaboration and 
participation in a webinar (October 16th) as well as periodic discussion posts on the Your Voice Counts website. A total of 5 members 
participated in the materials in Tagalog workgroup representing the counties of Alameda, Napa, and San Diego from agencies such as Alameda 
County Mental Health Services and the Union of Pan Asian Communities (see Appendix C Workgroup Member Roster). Members were 
recruited in several ways.  Ethnic service managers, CalMHSA program partners and county liaisons were asked to refer community members 
representing this community or engaged in outreach to the Filipino community.  In addition, organizations serving this population were 
contacted directly and provided with a workgroup recruitment flyer (see Appendix F). 

Discussions during the webinar and Your Voice Counts included the following topics:

• How the topic of suicide is discussed or not discussed in the Filipino community
• Identifying the helper 
• What language to use for the materials
• Identifying and reviewing existing materials

During YVC discussions workgroup members shared the view that the topic of suicide within the Filipino community is considered a “taboo” 
topic although there has been a trend (at least in the Bay area) to discuss the topic more openly in the media. Family and religion are very 
important to the Filipino community. Their faith and religious beliefs play a very important role and individuals in crisis or concerned about 
someone are likely to reach out to their church community or pastor who is considered an authority figure in the community.  They suggested 
that outreach materials should include warning signs (especially urgent ones) and specific behaviors for which to be on alert.  Workgroup 
members also provided feedback regarding places to where these materials could be distributed to and suggested placing the materials in 
doctor offices, community centers and Filipino markets such as Seafood City and Island Pacific.  As an alternative to print materials, workgroup 
members also suggested using the Filipino TV Channel (DSC) as a way to communicate information about warning signs for suicide.

Further discussions with community members in a focus  group facilitated by the Union of Pan Asian Communities (UPAC) in San Diego County 
revealed that although suicide is not an easy topic to talk about, the strong sense and connectedness of the extended family in the Filipino 
culture supports that individuals will bring up the topic if they are concerned about someone they care about.  All of the individuals who 
participated in the focus  group were aware of warning signs and agreed with the need to bring up the topic directly.  They felt this was in large 
part due to news media coverage on the topic.

3



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

IV.  Development of Materials

Language Adaptation
The Know the Signs campaign team contracted with Cristina Samaco-Zamora, a clinical psychologist who is fluent in English and Tagalog, to 
provide the language adaptation of the brochure and poster.  The language adaptation and illustrations were further reviewed during a focus 
group and a small workgroup including community members Agnes Hajek from UPAC and community members Ruel Borgonia and Claire 
Florentino also incorporated the focus group suggestions into the language adaptation, which was then finalized and reviewed by Cristina
Samaco-Zamora and posted to the initial workgroup on Your Voice Counts.

Both, workgroup participants and focus group participants, felt strongly that the materials should be bilingual or available in English and 
Tagalog. They noted that there are hundreds of different dialects, including Visayan and Tagalog. As a result of these many dialects English is 
sometimes the most common language. Ideally all materials should be bilingual (English/Tagalog) so that older generations can also understand 
the information and to aid the English speaker in communicating the information to the person they are concerned about.

“Due to the multi-generational aspect of the Filipino culture, I believe that providing information in English and 
Tagalog is key. I have worked with many Tagalog and Spanish speaking clients who, although may have 
Tagalog as their primary language, prefer materials in English. Perhaps this is due to the fact that most 
materials they will find in the United States are in English.  We must, however, take into account those 
generations that reside here in the United States that speak very little English and have Tagalog as their 
primary language. This population would obviously benefit from materials in Tagalog.”  (Workgroup Member)
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According to the research, Asian American women between the ages of 65-84 had the highest rates of suicide, compared to women from 

other racial  backgrounds. In addition, among all Asian American age groups the age group between the ages of 20-24 had the highest rate of 
suicide compared to all other age groups.

Source: Suicide among Asian Americans. American Psychological Association. 

www.apa.org/pi/oema/resources/ethnicity-health/asian-american/suicide.aspx

Recent research conducted by the National Latino and Asian American Study (NLAAS) coincided with national overall findings in that suicide 
Ideation and attempts among APIs are among younger aged females with mental health issues.     

Source: Lifetime Suicidal Ideation and Suicide Attempts in Asian Americans. Asian American Journal of Psychology. (2010)

www.ncbi.nlm.nih.gov/pmc/articles/PMC2953852

Design

One poster features a middle-aged woman in the forefront who was identified as the most likely “helper” for younger and older generations 
and a second poster features a young adult.  In both posters, family or close friends, are featured in the background.

Focus Group Testing

Three posters were tested during a focus group held in San Diego County on June 5, 2014.  A total of 9 participants represented men and 
women, parents, middle aged women and older adults.  The focus group was facilitated by Agnes Hajek from the Union of Pan Asian 
Communities (UPAC).  During the focus group session participants were asked to provide input regarding the content, the images and the 
overall design approach (see Appendix D for Focus Group Protocol and Consent Form). 

The Union of Pan Asian Communities (UPAC) is a nationally recognized non-profit organization offering 
multicultural, multilingual mental health services to Asian, Pacific Islander and other ethnic communities. 
www.upacsd.com
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Option 1 Option 2 Option 3

Brochure
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Focus Group Feedback

• Participants agreed that all three posters were visually engaging, but needed modifications to be culturally appropriate.  Most importantly,   
participants suggested that the images did not fully represent Filipino community members. They felt the images should include individuals 
looking deeply saddened, distressed or worried.

• Participants all agreed that the posters were speaking to the helpers of a person at risk.  They agreed that the main message in the posters is to  
pay more attention to another person’s behaviors and take action if warning signs are noticed.

• Participants liked the list of warning signs for suicide on the posters. 

• Text edits were suggested by participants and incorporated into revised designs.

• Participants liked the materials overall and felt they would be helpful to the helpers in the Filipino community.

The images, colors and illustrations used for the materials were significant to capture the cultural characteristics of the Filipino community.  To 
capture the essence of family and community the design elements of one poster included a background with a family image and a middle-aged 
female in the forefront. The second poster contained an image of a middle-age female on the forefront and three smaller images on the side 
representing community members from different genders and age groups. And whereas the young woman in the English language poster does 
not look particularly Filipino, participants felt this was appropriate as she could represent an Asian young person in general and would thereby be 
relevant to the larger API community. Overall, the layout and composition of poster option 1 was preferred.  Participants felt the woman in the 
second option looked like a lawyer, whereas the first option communicated the sense of the extended family vital to the Filipino culture.  They 
also felt the images showed that suicide can happen to any family that appears happy on the outside, because it is not always easy to notice 
warning signs and because people try to hide their pain. However, participants suggested that the image of the woman needed to be modified to 
be more representative of the physical features of the Filipino community.

Who is this poster relevant for?
-Everybody, especially Tagalog-speaking community members
-Talking to a concerned person
-Mothers
-At first, poster inspires curiosity, but the word suicide then informs what the poster is about
-Helpers in the Filipino community
-Concerned citizens

What is this poster asking you to do?
-Help someone in the situation
-Be vigilant
-Be more understanding 
-Call the professionals/reach out to person 
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Final Materials

Suggestions from the focus group were used to create a final design.  During the focus group participants acknowledged the challenge of finding 
individuals who visually represent the Filipino culture.  For example, only two participants in the group were identified as truly “looking Filipino.”  
Pictures of these two individuals were shared with the designer to aid the photography selection.  A small workgroup including  community 
members Agnes Hajek from UPAC and community members Ruel Borgonia and Claire Florentino were provided a stipend to assist with image  
selection for the final materials.

VII.  Distribution 
As part of a partnership with UPAC, local outreach was conducted by approaching a wide range of organizations, including community clinics, 
primary care doctors, pharmacies, community-based organizations, churches and temples and supermarkets about them displaying the 
materials and disseminating them to the clients, members and congregations. In addition, UPAC planned and facilitated a suicide prevention 
community forum on November 10th in Escondido where a total of 19 participants (10 female, 9 male) between the ages of 30 and 60+ 
attended the 3-hour event. Virtud Oloan, Advance Practice Nurse, from Scripps Memorial Hospital presented information about the suicide 
prevention outreach brochure in both Tagalog and English and incorporated her professional experience in mental health as a nurse in a 
psychiatric ward. Dixie Galapon, Mental Health Director, opened the workshop by presenting information on wellness and the Filipino 
community. During the presentation participants learned about the warning signs for suicide and how to recognize these in someone who may 
be at risk for suicide. Community members also shared they have seen the outreach materials (posters and brochures) in several local venues 
including small shops and grocery stores. UPAC will also aim to include information about suicide prevention in community newsletters and 
church bulletins.

In addition, the campaign team will reach out to county behavioral health agencies, ethnic service managers and other CBOs for additional 
distribution of the materials as part of a more comprehensive, statewide outreach plan that will be developed for FY 2014/15.
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Appendix A: Poster, Brochure and Customized Materials 

Approximate Translation from Tagalog to English

Be Alert! Know the Warning Signs of Suicide.

If a friend or family member shows any of the following, especially if 
they are acting in ways that are not typical, reach out to provide help in 
time.

• Telling/expressing that they want to die or end their life
• Seeking ways to end life by suicide or self-harm
• Loss of hope or being desperate
• Giving away their valued possessions
• Stop doing the things he/she enjoys doing or leisure
• Putting things into order suspiciously 
• Putting himself/herself at risk or in dangerous situations
• Anger
• More frequent use of drugs or drinking alcohol
• Avoiding family and friends
• Anxiety or agitation
• Change in sleep for example experiencing insomnia or sleeping 

too much
• Sudden change of emotions or mood
• Expressing that he/she has no hope, useless or no reason to 

live

Call the National Suicide Prevention Lifeline at 1.800.273.8255
There are trusted and skilled counselors who are willing to help 7 
days a week 24-hours a day.
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Brochure 
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Customized materials for San Diego County (UPAC) 
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Appendix B: Your Voice Counts Discussions

Welcome! Please respond to this post.
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Notes from our webinar today (Oct 16th)
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What language should materials be in?
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Please review: Workgroup Report and Poster and Brochure Drafts!
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Appendix C: Member Roster
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Appendix D: Focus Group Protocol and Consent Form
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Appendix E: Workshop Flyer



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Appendix F: Recruitment Flyer
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