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Welcome! 

• Please mute your line 

• If you have a question, please type 
it into the “Questions” box or 
“raise your hand” by clicking the 
hand logo on your control panel 

 

We will address questions at the end 
of each section of this presentation. 
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Sandra Black, MSW, EDC 
Davis, CA  
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I. Overview of available campaign materials, Q&A 

II. How to strategically integrate the materials into 
existing outreach and marketing efforts and 
examples from other counties, Q&A 

III. Step by step instructions about how to download and 
customize the materials, Q&A 

 

Agenda 
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Campaign Goals 

• More people in California will recognize 
warning signs, confidently offer help and be 
able to connect at-risk individuals to resources 

• More individuals with thoughts of suicide 
know of resources and are helped by others 

• More news media know how and adhere to 
the recommendations for reporting on suicide 
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I. Campaign Materials 
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Print Ads 
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Print Ads 
 

3 Column 
4.92x10 

Half Page 
8x5.25 

Full Page 
8x10.5 

6 Column 
10x21 
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Spanish Language 
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Billboards 
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Billboards 
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Billboards 
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elsuicidioesprevenible.org            suicideispreventable.org 
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English TV & Radio 
 

Factory Worker: “Hey, I am so 
empty inside, there is nothing 
left.” 
 
Father: “You know, I think our 
family would be better off 
without me.” 
 
Cheerleader:  “No one would 
care if I was gone.  Forever.” 
 
VO: “If someone with suicidal 
thoughts could share this 
easily, they would. Pain isn’t 
always obvious.  Learn the 
warnings signs at 
www.suicideispreventable.org 



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t  

Spanish Radio & TV 
 

Young woman: “What would you 
do if you knew that I no longer 
want to live?” 
  
VO: “Nobody wants to think that 
a young person could want to 
commit suicide. Although for 
many it’s very difficult to talk 
about this subject, the good thing 
is that suicide can be prevented.  
If we learn to recognize the 
warning signs and what to do, we 
can  save a life.  Visit www.suicide 
is preventable.org. “ 
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Other Materials 
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Poll 
 

Have you seen any of the campaign 
ads on a billboard, TV, magazine or 

online in your county?  
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Any Questions? 
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II. How to strategically integrate the 
materials into existing outreach and 

marketing efforts in your county 
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Who is your target audience? 

 

  

Target Audience:  Helpers with special emphasis on helpers of white men and young Latinas  
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What is the best way to reach them? 

 

  

Target 
Audience 

Materials Distribution Ideas (Partners?) Who? 
When? 

Helpers, 
general 
public, all 
ages, English 
and Spanish 

Outreach 
poster, 
brochures and 
cards, 
Website, 
Web banner, 
Drop in 
articles 

• Place in community venues. 

• Add a link to the website to your community 
resource guides and websites. 

• Use the website as an interactive part of your SP 
presentations or your own website 

• Place articles in your community newspaper and 
newsletters. 

 

 

Helpers of 
men 

Print ad, TV 
spot, radio 
spot 

• Partner with your local library or community 
center to place materials and host a movie and 
discussion night. 

• Ask your local movie theater to play the TV spot. 

• Reach out to your local radio station 

• Place posters in venues reaching women and 
“buddies” of men 

Students • Engage in Directing Change contest 
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What partners can you engage 
in the process? 

• Share information about the campaign   

• Consider individuals outside of suicide 
prevention as “allies” in sharing information. 
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What if you already have an  
existing campaign? 

 

  
• Capitalize on the investment of research and 

creative development to augment your 
existing materials  

• Compliment and expand your messaging to 
reach helpers. 

• Integrate the Know the Signs campaign into 
your existing brand or vice versa. 
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• Distributed to local 
high schools and 
middle schools 

• Distributed to 
committees, local 
CBOs and County 
Sites 

 

Marin 
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San Francisco 

• San Francisco Suicide 
Prevention 

• 44 ads (Muni Light Rail and 
Bart) over the course of 8 
weeks starting December 
17th. 
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Any Questions? Other Examples? 
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III. How to download and customize 
the campaign materials 
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Poll 
 
 
 

Have you visited the Your Voice 
Counts Resource Center? 
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Step by step 
instructions about how 
to customize materials 
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Any Questions? 
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Campaign Material Tool 
Kits will be mailed out in 
February. 

 

Next TA Webinar: February 
19th, 2013 from 1.30 to 
2.30pm- - How to use social 
media for suicide 
prevention 

 

“Save the Date” 
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Thank you! 

Richelle Brown 

richelle@adease.com 
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Jana Sczersputowski 

jana@yoursocialmarketer.com 

Please fill out the 
Evaluation! 

Webinar and Powerpoint 
Slides will be archived on 
www.yourvoicecounts.org 
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